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The Camping and Caravanning Club (C&CC) is the world's (LJ MU)
oldest and largest club for all forms of camping, and today
has more than 500,000 members and provides a wealth of
campsites and different ways to camp in the UK and abroad.

The observation that camping offered greater riches for 1960s and has trained thousands of Outdoor Educators and
mind, body and soul was first introduced over 100 years ago Outdoor Leaders over the years. Its staff offer specialist

by the Cluboés founder, Thomasysddiy gl kid@idade! &tdss key Caredd i bltdoor
iPersonall y. | I 6h loetter thanethe fideMp 40048 Y including, Outdoor Leadership, Expeditions,
which 1 could afford i that, apart from the economy of Adventure Therapy, Environmental Education, Physical
camping, it is a real luxury in its freedom, and with one or Geography, and Geomorphology, and have published widely

Liverpool John Moores University has maintained an
international reputation as a quality provider of Outdoor
Education programmes in Higher Education since the

two campers incontestabl y-fot ol jifEe0 areas. The§ all® tdhtRoutd o ritiorfAl® &nd
profit organisation.

international initiatives developing research and practice in
Outdoor Education.

The LIMU team involved in this research study was led by
Dr Kaye Richards with support from Professor Tim Stott and
Dr Jenny Peel.
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FOREWORD

By Matthew Eastlake, Marketing & Communications Director, The Camping and Caravanning Club

In todayds smatseerdi aMolryl dgb it seems strange to see the word
you say, isndt camping just a cheap holiday option in tougl

At The Camping and Caravanning Club, w eneyb dustiask\areyond wha goesb e i n g
camping, caravanning, mot orhoming or trailertenting for th
itds a priceless chance to get <closer to nature tgetthermpet b
pitch the tent or set up the caravan, cook the food and share the chores brings families closer together in a way that

everyday |life candt andf aolwi drhed edeasnsae gefnud mremu miltdy i n car
throughnew f orms of Osoci al net workingé. We think ités a truer
itdéds about the emotional richness in our |[|ives.

And we have a theory that camping and caravanning is not just good for our mental and physicalh eal t h because
spending time out of doors within nature i although as many other studies have shown, this does have a significant
benefit on our wellbeing 1 our belief is that the benefits of camping go much deeper than this.

That camping has benefits for us on many levels i our mental and physical health, family togetherness, community
cohesion, child development and not least, how happy we feel, is the subject of this study which we hope you will find
compelling and stimulating.

On behalf of The Camping and Caravanning Club, we would welcome the opportunity to
discuss these findings further and look at how we might be able to contribute to the national
narrative on happiness and the GWB (General Well Being) of the nation.

—a

Methodology

The findings outlined in our study are based on a review of research into the psychological and social benefits of
camping undertaken by leading academics in the field of Outdoor Education at Liverpool John Moores University.
The team led by Dr Kaye Richards looked at over 60 studies that have been published around the world since the 1960s.
They were specifically focused to see whether research supported the view that camping was beneficial to mental and
physical health, family togetherness, community cohesion, child development and behaviour and happiness.

We also commissioned a quantitative research study to ascertain whether those who camp feel differently about
their quality of life, family relationships, sociability and general health and wellbeing compared to those who have
never camped.

An online questionnaire was sentto 1,000adul t campers over the age of 18 vié
member database and 1,000 adult non-campers over the age of 18 via a UK-wide online panel.

We also sent an online questionnaire to a UK-wide online panel of 500 children aged 7-11 who camp and 500 children
aged 7-11 who have never camped.

The quantitative fieldwork took place between 11th - 25th February 2011, and was conducted by Research Now.

NOTE: Thr oughout this study we refer to O6camper sb, but we
camps in a tent, caravan, motorhome or trailer tent.




INTRODUCTION

Purpose of the Research

GRAPH 1: THE BENEFITS OF CAMPING
ACCORDING TO CAMPERS

The pursui t of happiness s (f'oewrhgt Eex%elntdotygu ag}rehe%r disGa%r\éeewrithWee ntos
political vision. Way back in 2006, David Cameron said: followjng statements about camping?
il mproving our societyds sense ot T - e, t h
central political challenge of - Campers 6s t
we admitte d t hat thereds more to | 95% 93% 2% o
time when national statisticians have been charged with
measuring the nationbds success gr oss
domestic product (GDP), but also its general wellbeing
(GWB), we thought it was time that The Camping and
Caravanning Club looked to find compelling evidence to
prove that camping has a valuable and important role to play
in improving the nationéds qual
In the spirit of our founder, we have always championed Camping Camping Camping makes Camping Camping
the benefits of camping and caravanning and we believe e T e Mt .
the half a million members of our Club would support our Showing % of those who selected 5, 6, 7 on a scale of 1-7 where
beliefs; but we think i tds ti 1 Agreecompletely=7and Disagree completely =1 power
and responsibility to influence key societal policy on health
and wellbeing, family togetherness, child development e see that there is over 90% agreement amongst those who
and community cohesion should read the evidence that we camp that camping is beneficial on a number of important
have collated, and in doing so, put camping onto a higher psychological and social levels. Psychologically, the importance of
national agenda. restoration and the generation of happy memories are both seen
to be particularly strong with almost universal agreement.
Whil st on a soci al |l evel , expandi

Our Theory

There is a growing body of evidence that first-hand outdoor
and nature-based adventure experiences are linked to
improved psychological wellbeing and personal development
i particularly for our children. In his book, Last Child in the
Woods, American author, Richard Louv, expressed great
concern regarding the damage to our mental and physical

health if, as a society, we continue to alienate ourselves from

natur e. It 6s not surprising
and more campaigns by both public and private sector
organisations urging us to get off the sofa and get outdoors 1

and we fully support these initiatives.

But we have a theory that camping is not just good for
our ment al and physical healt

time out of doors within nature i although this is a
significant benefit for our wellbeing i our belief is that
the benefits of camping can go much deeper than if we
just go for a walk, a bike ride or a day trip. A finding that
was borne out within our research (Graph 1):

fun activity for all the family are compelling.

The studies we have looked at suggest that something more
transformational happens when we camp. Camping allows

us to get away from the routines and the relative comforts
and things we depend upon in our daily lives. And even
though camping and caravanning today is a much more
comfortable experience thanks to fantastic equipment
and facilities 7 the simple fact that we have taken ourselves
tom'}t %f ourtnBrﬁ'nél enWrtbnmedt” dnd into® £ bitfb@nt SR8 T €
surrounded by nature, means we act, think and even
communicate differently with each other.

hTh@eEqu%chwe or e
The evidence that we have gathered for this study has
shown that a number of psychological and social benefits
can be derived from the camping experience. These include:

spending

Promoting family cohesion, satisfaction, togetherness
and fulfilment

Encouraging rest, relaxation and restoration
Improving social interaction

chil earni

, Facilitating drends |

on behaviour
Making us feel better i mentally and physically

Creating memories, traditions and special places that
stay with you for life

Really making us happier!

We will discuss the evidence that supports each of these
claims in the pages of this study.

I



CAMPERS REALLY ARE HAPPIER!

76% of campers are satisfied with their quality of GRAPH 3: THE LONGER YOU CAMP THE MORE
life compared to 59% of non-campers. SATISFIED WITH LIFE YOU ARE
We were struck by just how significantly different the How long is your average camping trip? /

responses were to various questions concerning general How satisfied are you with your quality of life~

quality of life between those who camp and those who have
never camped. Over three-quarters of campers said that on
an average day they are satisfied with their quality of life,
compared to 59% of non-campers (Graph 2). 82% 83%

74% 74%
93% of campers said camping can make l—./-___'

you feel happier. And nearly half of all
non-campers agreed!

Campers =i

Th e . d I f f ere n_ ce wasn 6 t J U st no Up to 3 nights I 4-7 nights ' 8-10 nights I More than 10 nights ' a I I
life satisfaction, but also in other aspects of wellbeing too Showing the % of those who selected 5, 6, 7 on a scale of 1-7 where
(Graph 2). Campers were happier, more optimistic and felt 7 = Extremely, 1 = Not at all
more energised than non-c amper s, whil st those winu nnaunut
camped felt more stressed, frustrated, bored and lonely. This supports our theory of the transformational effects that
can be achieved by displacing oneself into a different, more
GRAPH 2: HOW DO YOU FEEL ON AN rgtu;al enw[)onn:ent. These peop;]le seem tohhave a greatehr .
AVERAGE DAY? i fe alance than those who 0 |
nature for any length of time.
76% Campers
67% Non-Campers i

@ MEMBER’S STORY

On campsites | sometimes look around at
what our fellow campers are doing. People talk
together, play games with their children and sit down
to eat together. They enjoy peaceful solitude or make

Seighed; Happy: iOptimistie: Energised Frusieied  Bored  Lonely new friends. Couples walk holding hands and
?’;"g’;’;ﬁe ;’1’;’/;‘? ‘;f:”,:,‘:f;ea‘t”:/f Sl B fodasele o - Wi generations holiday together. When you think of all
the trouble in the world, this is wonderful to see.

It was also interesting to note from our research data that the And when you think that this goes on on campsites

longer the average camping trip, the higher the satisfaction all over the country, indeed all over the world,
with quality of life (Graph 3). The satisfaction figure for those it’s heart-warming and truly amazing!

who camped for more than 10 nights rose to 83% from 74%
for those who camped for up to three nights. Adele Kain i




CAMPING BRINGS FAMILIES

CLOSER TOGETHER

8in 10 campers feel that camping brings you
closer together as a family

In a world that is more uncertain and where some of the
foundations of society have been rocked, people are finding
even greater comfort and stability in having their families and
friends around them.

In our research, half of all adults said that they felt most
happy when they were spending time with family and
friends. Whilst 96% of kids said that they were most
happy when playing with their friends.

We recognise, however, that spending quality time with
our family and friends is not always easy, especially as
we lead such busy and fragmented lives nowadays. Child
psychol ogists talk about
often éphysically
weodr e constantly
checking our texts, emails, Facebook, Twitter etc., and rather
than making |life easier,
often never more than a click away from our jobs.

Our research has shown that those families who find the
time to camp together really do share a much closer family
bond than those who have never camped (Graph 4).

GRAPH 4: CLOSENESS TO FAMILY,
FRIENDS AND COMMUNITY

On an average day, how close do you feel to the
following people?

Campers il
Non-Campers i

83%

Partner Children Friends

Showing % of those who selected 5, 6, 7 on a scale where
7 = Extremely Close , 1 = Not at all Close

The community where | live

how
present but
peering at

new

Studies show families who camp
get along better

In a 1965 study, the American sociologist, W.R. Burch, was
the first to discuss family togetherness as a social meaning
of camping. He built on previous studies which showed that
escape was a key theme. Specifically, fathers wanted to
escape from the stresses and strains of paid work and
mothers wanted to escape daily household chores. But it
was Garst, Williams and Roggenbuck in their 2010 study
for the American Camp Association that really highlighted
the role that camping plays in family functioning. They found
that family members said that they got along better after a
multi-day camping trip and attributed this to the fact that they

spent more actual time together were active together and

I@t@n@d’tooﬁeanothe? ayos parents are
emotionally absentod.

Thig studyp tpgeihes sthh ®ur owp desggrah;, shoews, that
getting away from it all in a tent or caravan is not only
a dedcrhensos| iongdy amefaamngi | tynOast
distractions of everyday life, but it also stimulates greater
family adaptability. Tasks that would normally be considered
boring or o6not
when you camp. Families find that they take on different
roles and realise that their partner or kids have skills that
maybe they didndt even know

! MEMBER’S STORY

J We are relatively new to camping as a
family. My husband has mobility difficulties which
had made sitting around a campfire and camping an
impossibility. That’s until we found a superb
specially adapted camping chair for him a couple of
years ago...and since then we have had several
fun-filled weekends. Camping has enabled us to sit
and chat with friends over numerous cups of tea,
drink cocoa under the stars and wake to a dawn
chorus. Our children have spent time with Dad,
whittling sticks and learning to use a penknife
properly, learning how to cook in the open air AND
we have had great fun pitching a tent together, a real
treat when Dad’s mobility is limited. Being able to go
camping as a family is something | never thought
we’d be able to do, but it brings us great joy and
hilarity and enhances our lives as a family because
it’'s something we can all do together.

Su Chapman

Because

nvedesdayef o r

neyexcifing Bndl intbresting me



1 MEMBER’S STORY

I left my ex-husband after domestic
violence over many confidence-destroying years.
With less money to spend and three children to
entertain on holiday on my own, | hired a motorhome.
I had never driven anything bigger than a family
hatchback! We had a wonderful time. One child was
in charge of securing everything before we drove,

one in charge of hooking up at the sites and the
youngest was in charge of entertainment — he chose
Status Quo for the entire holiday as this was what he
called ‘road movie music’. The children and | got our
confidence back through the responsibilities and
freedoms of that first camping holiday and now we
camp for sheer pleasure.

Anonymous

It was also interesting to note that children who camped
noted a difference in their parents behaviour when they
camped 1 there was almost universal agreement with the
statement that their parents were not only more fun to be
with, but that they also appeared less stressed and shouted
less (Graph 10).

GRAPH 10: KIDS SAY PARENTS ARE MORE FUN
& LESS STRESSED WHEN CAMPING

When camping do you feel your parents ...?

Not just physical closeness,
but emotional closeness

97% of campers say camping generates
happy memories

One of the other compelling reasons why families who camp
feel closer to each other is that they have been found to
talk more and listen more to one another i they spend more
actual time together sharing experiences and activities.
And, when they are inside
physical closeness that brings them together but a much
greater sense of emotional closeness.

This emotional closeness results in memories made for
life and traditions that pass from generation to generation.
Garst et al (ibid). found that the sharing and passing on of
family memories and traditions provided a key meaning
for camping trips. A fact borne out in our research; where
the statement 6 campi ng gener ates
ubiquitous amongst campers with 97% agreement (Graph 1).

their

happy



